ABSTRACT

The purpose of this study is to obtain empirical evidence about the influence of firm size, profitability,
tangibility and liquidity towards capital structure of consumer goods manufacturing companies
listed on Indonesian Stock Exchange from 2017 to 2019. This study is using 27 companies with total
of 81 sample which has been selected by using purposive sampling method. Data used in this study
are secondary data taken from the company'’s financial statement and processed by E-views program
version 9.0. The hypothesis testing is using multiple linear regression analysis model. The result of
this study shows that profitability has a positive effect towards capital structure and liquidity has a

negative effect towards capital structure, while firm size and tangibility have no significant effect

toward capital structure
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