Daftar Pustaka

Alfeel, Esraa. (2019). The Impact of Social Media Marketing on Consumer
Purchase Intention: Consumer Survey in Saudi Arabia. Journal of Marketing

and Consumer Research, 56.

Almohaimmeed, Bader M.A. (2019). The Effects of Social Media Marketing
Antecedents on Social Media Marketing, Brand Loyalty and Purchase
Intention: A Customer Perspective. Journal of Business and Retail
Management Research (JBRMR), 13(1V).

Anshori, Muslich, Iswati, Sri. (2019). Metodologi Penelitian Kuantitatif: Edisi 1.

Jawa Timur: Airlangga University Press.

Ceyhan, Ayben. 2019. The Impact of Perception Related Social Media Marketing
Applications on Consumers’ Brand Loyalty and Purchase Intention.

Emerging Market Journal; 9(1).

Choi, Y., Thoeni, A., & Kroff, M. W. (2018). Brand Actions on Social Media:
Direct Effects on Electronic Word of Mouth (eWOM) and Moderating
Effects of Brand Loyalty and Social Media Usage Intensity. Journal of
Relationship Marketing, 17(1), 52-70.

Ghozali, Imam dan Ratmono, Dwi. (2017). Analisis Multivariat dan Ekonometrika

dengan Eviews 10. Badan Penerbit Universitas Diponegoro: Semarang.

70



Glints.com. (2020, 18 Juni). Mendalami Apa Itu Brand Loyalty Beserta Cara
Meningkatkannya.  Diakses pada 22 November 2020 dari
https://glints.com/id/lowongan/brand-loyalty-adalah/#.X7sgXmUza00.

Hamdani, Nizar Alam, Maulani, Galih A.F. (2018). The influence of E-WOM on
purchase intentions in local culinary business sector. International Journal
of Engineering & Technology; 29(11): 246-250.

Hanjani, Giovani Antania, Widodo, Arry. (2019). Minat Beli Konsumen: Dampak
Green Brand dan Green Knowledge pada Perusahaan Nestle Indonesia.
Jurnal Sekretaris & Administrasi Bisnis; 3(1): 39-50.

Heinze, Aleksej, Fletcher, Gordon, Rashid, Tahir, Cruz, Ana. (2020). Digital and
Social Media Marketing: A Result Driven Approach. London: Routledge.

Helianthusonfri, Jefferly. (2019). Belajar Social Media Marketing. Jakarta: Elex
media komputindo.

Hidayat, Anwar. (2021, 6 April). Inner Model PLS SEM dalam Smart PLS. Diakses

dari: http://www/statistikian.com

Howard, Caroline. (2019, 3 September). Understanding Probability vs Non-

Probability Sampling. (Online). Diakses dari: https://www.cvent.com

Irfan, A., Rasli, A., Sami, A., & Liaquat, H. (2017). Role of social media in
promoting education tourism. Advanced Science Letters; 23(9).

Irfan, A., Rasli, A., Sulaiman, Z., Sami, A., & Qureshi, M. I. (2018). Use of social

media sites by Malaysian universities and its impact on university ranking.

International Journal of Engineering and Technology(UAE); 7(1V), 67—71.

71



Ismagilova, Elvira, Dwivedi, Yogesh K., Slade, Emma, Williams, Michael D.
(2017). Electronic Word of Mouth (eWOM) in the Marketing Context: A

State of the Art Analysis and Future Directions. Berlin: Springer.

Ismail, Ahmed Rageh. (2017). The influence of perceived social media marketing
activities on brand loyalty: The mediation effect of brand and value
consciousness. Asia Pacific Journal of Marketing and Logistics: 29(1): 129-
144,

Jayani, Dwi Hadya. (2020, 26 Februari). 10 Media Sosial yang Paling Sering
Digunakan di Indonesia. Diakses dari: https://databoks.katadata.co.id

Juliana et al. (2020). Marketing Strategy in Digital Era. Jawa Tengah: Penerbit
NEM.

Karman, Melissa Anastasia. (2015). The Impact of Social Media Marketing on
Brand Equity toward the Purchase Intention of Starbucks Indonesia. iBuss

Management; 3(I1): 77-88.

Kemp, Simon. (2020, 18 Februari). Digital 2020: Indonesia. Diakses dari:
https://datareportal.com

Khan, Maha M. (2019). The Impact of Perceived Social Media Marketing
Activities: An Empirical Study in Saudi Context. International Journal of

Marketing Studies; 11(1).

Kotler, Philip et al. (2019). Management Marketing. London: Pearson UK.

72



Kujur, F., & Singh, S. (2017). Engaging customers through online participation in
social networking sites. Asia Pacific Management Review, 22(1), 16-24.

Laksamana, Patria. (2018). Impact of Social Media Marketing on Purchase
Intention and Brand Loyalty: Evidence from Indonesia’s Banking Industry.
International Review of Management and Marketing; 8(1): 13-18.

Maharani, Esthi. (2016, 6 September). Survei: Konsumen Indonesia Lebih Sadar Pola
Makan Sehat. Diakses dari: https://mww.replubika.co.id

Najib, Mukhamad, Santoso, Dharmawan. (2016). Pengaruh Price Consciousness,
Value Consciousness, Quality Variation, Trust dan Private Label Attitude
Terhadap Puchased Intention pada Produk Pangan Dengan Private Label.
Jurnal lImiah Management; 6(11): 280-295.

Roy, Gobinda, Datta, Biplab, Basu, Rituparna. (2017). Effect of eWOM Valence
on Online Retail Sales. Global Business Review; 18(l): 198-2009.

Silvia, Vivi. (2019). Statistika Deskriptif. Yogyakarta: Penerbit Andi.

Sugiyono. (2017). Metode Penelitian Kuantitatif, Kualitatif, dan R&D. Bandung:
Alfabeta, CV.

Sugiyono. (2018). Metode Penelitian Kuantitatif, Kualitatif, dan R&D. Bandung:
Alfabeta.

Wearesocial.com (2020, 20 Februari). Digital In 2020. Diakses dari:

https://wearesocial.com

Widyananda, Rakha Fahreza (2020, 4 Juni). 10 Macam Media Sosial Paling Sering
Digunakan Oleh Orang Indonesia. Diakses dari: https://www.merdeka.com/

73



