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PERANAN COGNITIVE FLEXIBILITY, SELF-ESTEEM, DAN LONELINESS
TERHADAP TERBENTUKNYA CELEBRITY WORSHIP PADA REMAJA

Rahmatul Aufa
Samsunuwiyati Mar’at
Sri Tiatri
Fakultas Psikologi, Universitas Tarumanagara, Jakarta

Email: rahmatul.717171007 @stu.untar.ac.id

ABSTRAK

Penelitian ini dilakukan untuk mengetahui peranan cognitive flexibility, self-esteem, dan
loneliness terhadap terbentuknya celebrity worship pada remaja. Peneliti juga membagi
faktor demografis, yakni usia dan jenis kelamin. Penelitian ini menggunakan pendekatan
kuantitatif dengan analisis multiple regresi. Sampel penelitian ini berjumlah 630 remaja
yang memiliki tokoh selebriti idola dengan menggunakan teknik non-probability
sampling, yakni purposive sampling. Dalam penelitian ini, peneliti mengadaptasi
instrument pengumpulan data, yaitu celebrity attitude scale (CAS), cognitive flexibility
scale, Rosenberg Self Esteem Scale (RSES) dan UCLA loneliness scale. Hasil penelitian
keseluruhan menunjukkan bahwa cognitive flexibility, self-esteem, loneliness, usia dan
jenis kelamin terhadap terbentuknya celebrity worship pada remaja. Peneliti juga
membagi faktor demografis, yakni usia dan jenis kelamin memiliki pengaruh yang
signifikan terhadap terbentuknya celebrity worship dengan nilai R? sebesar 12,1%. Dari 5
variabel bebas yang ada, terdapat empat variabel yang berpengaruh signifikan terhadap
celebrity worship, yaitu variabel cognitive flexibility, loneliness, usia dan jenis kelamin.
Peneliti berharap implikasi dari hasil penelitian ini dapat dikaji kembali dan dapat
dikembangkan pada penelitian selanjutnya. Misalnya, dengan mengontrol kurun waktu
partisipan menggemari idolanya, mengkategorikan usia partisipan lebih spesifik, mencari
partisipan dengan celebrity worship yang lebih ekstrim.

Kata Kunci: cognitive flexibility, self-esteem, loneliness, demografi
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ABSTRACT

This study was conducted to determine the role of cognitive flexibility, self-esteem, and
loneliness on the formation of celebrity worship in adolescents. The researcher also
divided demographic factors, namely age and gender. This study uses a quantitative
approach with multiple regression analysis. The sample of this study amounted to 630
teenagers who had figures of idol celebrities using non-probability sampling techniques,
namely purposive sampling. In this study, researchers adapted data collection
instruments, celebrity attitude scale (CAS), cognitive flexibility scale, Rosenberg Self
Esteem Scale (RSES) and UCLA loneliness scale. The overall results showed that
cognitive flexibility, self-esteem, loneliness, age and sex towards the formation of
celebrity worship in adolescents. The researcher also divides demographic factors: age
and gender had a significant influence on the formation of celebrity worship with a R2
value of 12.1%. of the five existing independent variables, there are four variables that
have a significant effect on celebrity worship: cognitive flexibility, loneliness, age and
gender variables. The researcher wishes that the implications of this study results can be
reviewed and can be developed in future studies. For example, by controlling the period
of time participants like their idols, categorizing the age of participants is more specific,
looking for participants with more extreme celebrity worship.

Keyword: cognitive flexibility, self-esteem, loneliness, demografi
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