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ABSTRAK

Dinda Nabila Sholihah (705110132)
Hubungan Antara Self-Esteem dengan Motivation to Engage Pada Anggota 
Organisasi Motor Besar (Studi Pada Individu Dewasa Awal); Rahmah 
Hastuti, M. Psi. Program Studi S1 Psikologi Universitas Tarumanagara, (i-
xii, 58 halaman, P1-P3; L1-L76).

Bergabung dalam organisasi motor besar merupakan salah satu kegiatan yang 

diminati oleh individu dewasa awal. Karena, selain dari kegiatannya yang 

menyenangkan, mengendarai motor besar juga dianggap memiliki nilai prestise dan 

dapat meningkatkan self-esteem. Penelitian ini meninjau adakah hubungan antara 

self-esteem dengan motivation to engage pada anggota organisasi motor besar 

dengan menggunakan teori self-esteem yang dikemukakan oleh Heatherton dan 

Polivy (1991) serta teori motivation to engage yang dikemukakan oleh Deci dan Ryan 

(2000). Penelitian ini menggunakan metode kuantitatif non-experimental dengan 

teknik pengambilan data purposive sampling, criterion sampling, dan snowball 

sampling. Adapun alat ukur yang digunakan terdiri dari alat ukur self-esteem yang 

diadaptasi dari alat ukur self-esteem Heatherton dan Polivy (1991) dan alat ukur 

motivation to engage yang diadaptasi dari alat ukur Tumblin (2012). Pengambilan 

data dilakukan di daerah Jabodetabek pada bulan Agustus – Oktober 2015 dengan 

melibatkan 175 subjek berusia 20 – 40 tahun. Dari hasil analisis data, diperoleh nilai 

r = 0,218 dan p = 0,004 yang artinya terdapat hubungan positif signifikan antara self-

esteem dengan motivation to engage pada anggota organisasi motor besar. Hasil ini 

menunjukkan jika self-esteem tinggi, maka motivation to engage anggota organisasi 

motor besar tinggi. Demikian sebaliknya, jika self-esteem rendah, maka motivation to 

engage anggota organisasi motor besar rendah.

Kata Kunci : self-esteem, motivation to engage, dewasa awal, organisasi motor besar



ABSTRACT

Dinda Nabila Sholihah (705110132)
Correlation Between Self-Esteem And The Motivation to Engage in Big 
Motorcycle Clubs Member (Study in Young Adulthood); Rahmah Hastuti, M. 
Psi. Undergraduate Progran in Psychology, Tarumanagara University, (i-xii, 58 
pages, R1-R3; Appdx 1-76).

Joining big motorcycle club or biker gang is one of the popular activities among 

young adulthood. Because other than the fun activities, riding a big bike has some 

sort of prestige and can boost self-esteem. In the completion of this research, this 

research was observed the relationship between self-esteem and motivation to 

engage on the members of the big motorcycle club by using the theory of self-esteem 

that was brought up by Heatherton and Polivy (1991) and theory of motivation to 

engage that was brought up by Deci and Ryan (2000). This research is using 

quantitative non experimental method with techniques of sample taking being are: 

purposive sampling, criterion sampling and snowball sampling. For the measuring 

instruments used are two questionnaire, self-esteem questionnaire based on 

Heatherton and Polivy theory (1991) and motivation to engage questionnaire adapted 

from Tumblin (2012) based on Decy and Ryan theory. Sample taking was done in 

Jabodetabek area between August - October 2015 by involving 175 subjects aging 

20 - 40 years old. From data analysis result, yielding r = 0,218 and p = 0.004 which 

means that there is a positive significance relationship between self-esteem and 

motivation to engage on members of big motorcycle club. This result shows that if the 

self-esteem is high, then there is also high motivation to engage on the members of 

big motorcycle club. And contrary wise, if the self-esteem is low, then there is also a 

low motivation to engage on the members of big motorcycle club.

Keywords: self-este em, motivation to engage, young adulthood, big motorcycle club




