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ABSTRAK

PENGARUH SALES GROWTH, LEVERAGE, DAN FIRM SIZE TERHADAP
FINANCIAL PERFORMANCE

Tujuanpenelitianiniadalahuntukmembuktikansecaraempirispengaruhsales growth,
leverage, dan firm size terhadapfinancial performance padaperusahaanmanufaktur
yang terdaftar di Bursa Efek Indonesia (BEI) periode 2016–2018.Sampel yang
digunakandalampenelitianiniadalahsebanyak 226 data sampel yang
dipilihdenganmetodepurposive
sampling.Hasilpenelitianinimenunjukkanbahwasemuavariabelindependensecarasimul
tan (uji F) dapatmemprediksifinancial performance (ROE).Hasiluji t
menunjukkanbahwaLeverage (DER)
memilikipengaruhpositifsignifikanterhadapfinancial performance (ROE),
sedangkansales growth (Growth of Sales)berpengaruhsignifikanterhadapfinancial
performance (ROE) denganarahnegatif. Serta firm size (LNTotalAsset)
memilikipengaruhpositiftidaksignifikanterhadapfinancial performance (ROE) .

The purpose of this research is to obtain empirical evidence about the effects of sales
growth, leverage, and firm size onfinancial performance of the manufacturing
companies listed in the Indonesia Stock Exchange in the period of 2016-2018. The
research is conducted by taking 226 samples using purposive sampling method.The
result of this research shows that all the independent variables have effects on
financial performance (ROE) simultaneously (F test). The t test results showed that
leverage (DER) has a significant positive effect on financial performance, while sales
growth (Growth of Sales) have significant negative effect on financial performance .
Then Firm size (LNTotalAsset) have positive Effect on Financial Performance
Unsignificantly.

Keywords: Financial performance, ROE, Firm Size, Leverage, Sales Growth
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