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(E) Abstract: Penelitian ini bertujuan untuk mengetahui pengaruh social
network, prior knowledge, dan self-efficacy terhadap entrepreneurial
alertness dan pengaruh entrepreneurial alertness terhadap entrepreneurial
opportunity recognition pada UKM Food and Beverage di Jakarta.
Penelitian ini menggunakan teknik pengambilan sampel purposive sampling
dan diperoleh sampel sebanyak 59 orang responden di Jakarta. Hasil
penelitian ini menunjukkan bahwa social network memiliki pengaruh positif
dan signifikan terhadap entrepreneurial alertness, prior knowledge
memiliki pengaruh positif dan signifikan terhadap entrepreneurial alertness,
self-efficacy memiliki pengaruh positif dan signifikan terhadap
entrepreneurial alertness, dan entrepreneurial alertness memiliki pengaruh
positif dan signifikan terhadap entrepreneurial opportunity recognition.

(F) Kata kunci : social network, prior knowledge, self-efficacy, entrepreneurial
alertness, entrepreneurial opportunity recognition
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(E) Abstract: This study aims to determine the effect of social network, prior
knowledge, and self-efficacy on entrepreneurial alertness and the effect of
entrepreneurial alertness on entrepreneurial opportunity recognition in
Food and Beverage SMES in Jakarta. This study used a purposive sampling
technique and obtained a sample of 59 respondents in Jakarta. The results
of this study indicate that social network have a positive and significant
effect on entrepreneurial alertness, prior knowledge have a positive and
significant effect on entrepreneurial alertness, self-efficacy have a positive
and significant effect on entrepreneurial alertness, and entrepreneurial
alertness have a positive and significant effect on entrepreneurial
opportunity recognition.
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