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Abstract: The purpose of this research is to examine whether 1) consumer
participation can predict value co-creation of Go-Ride in Jakarta, 2)
consumer’s ethical perception can predict value co-creation of Go-Ride in.
The populations of this research are Go-Ride customer’s in Jakarta. The
samples are 213 respondents by online questionnaires with the
nonprobability sampling technique with convenience sampling. Overall the
result of this study are 1) consumer participation is positively predict value
co-creation of Go-Ride in Jakarta, 2) consumer’s ethical perception is

positively predict value co-creation of Go-Ride in Jakarta.

Keywords : Value Co-Creation, Consumer’s Participation, Consumer
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(E) Abstrak: Tujuan dari penelitian ini adalah untuk menguji apakah: 1)
consumer participation dapat memprediksi value co-creation Go-Ride di
Jakarta, 2) consumer’s ethical perception dapat memprediksi value co-
creation Go-Ride di Jakarta. Terkumpul 213 responden dimana
pengumpulan datanya menggunakan kuisioner online dengan teknik non-
probability sampling dan convenience sampling. Hasil penelitian ini
menunjukan bahwa: 1) consumer participation secara positif mempengaruhi
value co-creation Go-Ride di Jakarta, 2) consumer’s ethical perception

secara positif mempengaruhi value co-creation Go-Ride di Jakarta.
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