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ABSTRACT
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ADITYA HARRITS FADILLA (115160336)

INFLUENCE OF PERCEIVED BRAND LEADERSHIP AND CUSTOMER
SATISFACTION INTO REPURCHASE INTENTION IN TOKOPEDIA

XV +69 pages, 2020, 18 tables, 6 pictures, 6 attachment

MARKETING MANAGEMENT

Abstract: The purpose of this study is to find out 1.) whether perceived brand
leadership have influence into repurchasing intention in Tokopedia. 2.) whether
customer satisfaction have influence into repurchasing intention in Tokopedia. The
population in this study were consumer who have shopped by online in e-commerce.
The sample used in this study was 30 respondents with age 20-40 yearsold who at
least have shopped twice in Tokopedia in a month. The sampling technique used
was nonprobability sample with purposive sampling sampling method. Overall the
results of this study are 1.) Perceived Brand Leadership does not have influence in
repurchasing intention in Tokopedia. 2.) Customer Satisfaction have influence in
repurchasing intention in Tokopedia.

brand leadership, satisfaction, repurchase intention
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Abstrak: Tujuan penelitian ini adalah untuk mengetahui 1.) apakah Perceived
Brand Leadership memiliki pengaruh terhadap minat pembelian kembali di
Tokopedia. 2.) apakah kepuasan konsumen memiliki pengaruh terhadap minat
pembelian kembali di Tokopedia. Populasi dalam penelitian ini adalah konsumen
yang pernah berbelanja secara online di e-commerce. Sampel yang digunakan pada
penelitian ini yaitu 30 orang berusia 20-40 tahun yang pernah melakukan pembelian
minimal 2 kali dalam sebulan di Tokopedia. Teknik pengambilan sampel yang
digunakan yaitu non-probability sampling dengan metode pengambilan sampel
purposive sampling. Secara keseluruhan hasil dari penelitian ini yaitu 1.) Tidak
terdapat pengaruh Perceived Brand Leadership terhadap minat pembelian kembali
di Tokopedia. 2.) Terdapat pengaruh Kepuasan Konsumen terhadap minat
pembelian kembali di Tokopedia

Brand leadership, kepuasan, pembelian kembali.

Daftar Acuan 50 acuan (1976-2019)

Louis Utama S.E., M.M



