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Abstract: The purpose of this research is to determine whether website
design quality and service quality are the predictor to customer
satisfaction, whether customer satisfaction is predictor to repurchase
intention, whether website design quality and service quality are
predictor to repurchase intention through customer satisfaction on
Lazada website customers in Tarumanagara University. The research
is done with judgement sampling. Questionnaire were disseminated
online to 100 respondents of Lazada’s customer in Tarumanagara
University. The result of this research is that website design quality and
service quality may positively predict customer satisfaction, customer
satisfaction may positively predict repurchase intention, website design
quality and service quality may positively predict repurchase intention
through customer satisfaction.

Abstrak: Tujuan penelitian ini adalah untuk mengetahui apakah website
design quality dan service quality merupakan prediktor terhadap
customer satisfaction, apakah customer satisfaction merupakan
prediktor terhadap repurchase intention, apakah website design quality
dan service quality merupakan prediktor terhadap repurchase intention
melalui customer satisfaction pada pelanggan situs web Lazada di
Universitas Tarumanagara. Teknik pengambilan sampel dilakukan
dengan judgment sampling. Kuesioner disebarkan online kepada 100
responden pelanggan Lazada di Universitas Tarumanagara. Hasil
penelitian ini adalah website design quality dan service quality dapat
memprediksi secara positif customer satisfaction, customer satisfaction
dapat memprediksi secara positif repurchase intention, website design
quality dan service quality dapat memprediksi secara positif repurchase
intention melalui customer satisfaction.
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