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ABSTRAK 

UNIVERSITAS TARUMANAGARA 

FAKULTAS EKONOMI DAN BISNIS 

JAKARTA 

 

(A) TIFANI TRIANA  (115160083) 

(B) WEBSITE DESIGN QUALITY, DAN SERVICE QUALITY 

TERHADAP REPURCHASE INTENTION PADA PELANGGAN 

SITUS WEB LAZADA DI UNIVERSITAS TARUMANAGARA 

DENGAN CUSTOMER SATISFACTION SEBAGAI VARIABEL 

MEDIASI 

(C) xv+103 halaman, 2020, 27 tabel, 7 gambar, 6 lampiran 

(D) MANAJEMEN PEMASARAN  

(E) Abstract: The purpose of this research is to determine whether website 

design quality and service quality are the predictor to customer 

satisfaction, whether customer satisfaction is predictor to repurchase 

intention, whether website design quality and service quality are 

predictor to repurchase intention through customer satisfaction on 

Lazada website customers in Tarumanagara University. The research 

is done with judgement sampling. Questionnaire were disseminated 

online to 100 respondents of Lazada’s customer in Tarumanagara 

University. The result of this research is that website design quality and 

service quality may positively predict customer satisfaction, customer 

satisfaction may positively predict repurchase intention, website design 

quality and service quality may positively predict repurchase intention 

through customer satisfaction. 

Abstrak: Tujuan penelitian ini adalah untuk mengetahui apakah website 

design quality dan service quality merupakan prediktor terhadap 

customer satisfaction, apakah customer satisfaction merupakan 

prediktor terhadap repurchase intention, apakah website design quality 

dan service quality merupakan prediktor terhadap repurchase intention 

melalui customer satisfaction pada pelanggan situs web Lazada di 

Universitas Tarumanagara. Teknik pengambilan sampel dilakukan 

dengan judgment sampling. Kuesioner disebarkan online kepada 100 

responden pelanggan Lazada di Universitas Tarumanagara. Hasil 

penelitian ini adalah website design quality dan service quality dapat 

memprediksi secara positif customer satisfaction, customer satisfaction 

dapat memprediksi secara positif repurchase intention, website design 

quality dan service quality dapat memprediksi secara positif repurchase 

intention melalui customer satisfaction.  
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(F) Kata kunci: website, SERVQUAL, satisfaction, repurchase, e-  

commerce 

(G) Daftar acuan 46 (1980-2019) 

(H) Tommy Setiawan Ruslim, S.E., M.M. 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


