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PEMASARAN

Abstrak: Tujuan dari penelitian ini adalah untuk mengetahui pengaruh
service quality, perceived value, brand image, dan customer satisfaction
terhadap customer loyalty Maskapai Garuda Indonesia di kalangan Fakultas
Ekonomi Universitas Tarumanagara. Data yang digunakan dalam penelitian
ini sebanyak 179 sampel dari konsumen Maskapai Garuda. Sampel diambil
menggunakan teknik Simple Random Sampling dengan metode kuesioner
dan teknik analisis data yang menggunakan pendekatan kuantitatif. Hasil
penelitian menunjukkan bahwa service quality, brand image, dan customer
satisfaction dapat mempengaruhi customer loyalty secara positif.
Abstract: The purpose of this research is to study the effect of service quality,
perceived value, brand image, and customer satisfaction on customer
loyalty. Garuda Indonesia airline at the Faculty of Economics,
Tarumanagara University. The data used in this study were 179 samples
from Garuda Airlines consumers. Samples were taken using Simple Random
Sampling technique with a questionnaire method and data analysis
techniques using quantitative. The results showed that service quality,
brand image, and customer satisfaction can positively affect customer
loyalty.
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