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(E)  ABSTRAK: Penelitian ini bertujuan untuk menguji pengaruh atmosphere, 

employee attitude, dan coffee quality terhadap satisfaction. Penelitian ini 

menggunakan teori “The Expectancy Disconfirmation Model” dengan 

metode kuantitatif di mana data yang dikumpulkan oleh peneliti 

menggunakan metode survei dengan platform “google form” terhadap 90 
responden yang merupakan konsumen yang membeli kopi di Starbucks 

Citilink Lounge Bandara Halim Perdanakusuma. Teknik pengambilan 

sampel yang dipilih adalah non-probability sampling dengan pendekatan 

convenience sampling. Pengolahan data menggunakan software IBM SPSS 

versi 25. Periode penelitian yang dipilih oleh peneliti adalah cross sectional 

study. Hasil penelitian ini menunjukkan bahwa terdapat pengaruh positif dan 

signifikan atmosphere, employee attitude, dan coffee quality terhadap 

satisfaction.  
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(D)   MARKETING MANAGEMENT 

 

(E)  ABSTRACT: This study aims to examine the effect of atmosphere, employee 

attitude, and coffee quality toward satisfaction. This study uses "The 

Expectancy Disconfirmation Model" theory with quantitative methods in 

which data was collected by researchers uses a survey method which using 

"google form" platform to 90 respondents for consumers who buy coffee at 

the Starbucks Citilink Lounge Halim Airport, Perdana Kusuma. The 

sampling technique chosen was non-probability sampling with a 

convenience sampling approach. Data processing using IBM SPSS software 

25 version. The research period chosen by the researcher is cross sectional 

study. The results of this study indicate that there is a positive and 

significant effect atmosphere, employee attitude, and coffee quality toward 

satisfaction.  
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