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ABSTRAK 

 

Penelitian ini bertujuan untuk menguji secara empiris fungsi Experience dan 

Perceived Ease of Use sebagai prediktor terhadap Repurchase Intention dan  

Customer Satisfaction sebagai variabel mediasi pada pengguna Steam di 

Jakarta Barat. Teknik pengambilan sampel adalah teknik tak acak purposive 

sampling. Sampel dalam penelitian ini adalah konsumen yang pernah 

menggunakan Steam di wilayah Jakarta Barat dengan jumlah responden 100 

orang. Teknik pengumpulan data yang digunakan melalui kuesioner. Teknik 

analisis data yang dipakai adalah SEM. Hasil analisis menyimpulkan bahwa 

customer satisfaction merupakan mediator yang positif untuk memprediksi 

hubungan antara experience terhadap repurchase intention. Experience, 

customer satisfaction, dan perceived ease of use merupakan prediktor yang 

positif atas repurchase intention. 

Kata kunci : Experience, Perceived Ease of Use, Customer Satisfaction, dan 

Repurchase Intention 
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ABSTRACT 

 

This study aims to test empirically the function of Experience and Perceived 

Ease of Use as a predictor of Repurchase Intention with Customer 

Satisfaction as a mediator for Steam users in West Jakarta. The sampling 

technique is a purposive sampling. Samples in this study are consumers who 

had used Steam in West Jakarta with 100 respondents. Data collection 

techniques used through questionnaires. Data analysis technique used is 

SEM. The results of the analysis conclude that customer satisfaction is a 

positive mediator to predict the relationship between experience and 

repurchase intention. Experience, customer satisfaction, and perceived ease 

of use are positive predictors of repurchase intention. 

Keyword : Experience, Perceived Ease of Use, Customer Satisfaction, and 

Repurchase Intention 
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