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ABSTRAK

Penelitianinibertujuanuntukmemeriksa pengaruhcorporate social responsibility
terhadapfinancial performancedenganstakeholder’s
engagementsebagaivariabelmediasi. Penelitianinimenggunakan data primer yang
diperolehdarihasilpengumpulankueisoner yang dijadikansampel dalampenelitianini.
Popul asidalampenelitianiniadalahperusahaan  UMKM perdagangan di Jakarta,
Indonesia. Penelitianinidilakukandenganmetodepurposive  sampling dan
didapatkansampelsebanyak 96 responden. Penelitianinimenggunakan program
SmartPLSverss 3.0 untukmenghitungouter model, inner model, dan
pengujianhipotesis. Hasil penelitianmenunjukkanbahwacorporate  social
responsibilityberpengaruhpositifterhadapfinancial performance, corporate social
responsibility berpengaruhpositifterhadapstakeholder’s engagement, stakeholder’s
engagementberpengaruhpositifterhadapfinancial performance.  Stakeholder’s
engagement juga memediasi sebagi anpengaruhantaracor porate social responsibility
dan financial performance.

Kata Kunci: corporate social responsibility, stakeholder’s engagement, financial
performance

This research aims to examines the influence of corporate social responsibility on
financial performance with stakeholder’s engagement as mediating variable. This
research uses primary data obtained from collecting questionnaire results. The
population of this research is small medium enterprise (SM E)commer ce companies
in Jakarta, Indonesia. This research used purposive sampling method and obtained
96 respondents as samples. Analysis of data uses SmartPLS version 3.0 through
outer model, inner model, and hypothesis testing. The results of the research show
that corporate social responsibility has positive effect on financial performance,
corporate social responsibility has positive effect on stakeholder’s engagement,
stakeholder’s engagement has positive effect on financial performance. Result also
show that stakeholder’s engagement has partial mediation effect between corporate
social responsibility and financial performance.

Key words. corporate social responsibility, stakeholder’s engagement, financial
performance



